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Kommenmapuu

LUnknnueckme nHaAnKaToOpbI

1. Onepesicaowuil uHAeKC: cnad NPoooaXxHcaemcs

B uione 2015 zoda CeodHuili onepexcatouwjuii uHdekc (COH)! cedvmoli mecsy nodpsd
oKa3zascs 8 ompuyamesvHoli o6aacmu (-3,6%). Peyeccuss npodosdicaemcsi u A8HbIX
npu3HaKoe ebixodd U3 Hee 8 6udcaliuiue dea-mpu mMecsaya He 8UGHO.

Mo cpaBHEHMIO C NpeablayLUIMM MeCALEM CUTYaUUA NPAKTUYECKM He U3MeHunaco. Mo-
npeKHemy rnaBHbIMM HeraTueHbIMK pakTtopamu gna CON Hbinm anHamMuKa HedTAHbIX
ueH, GOHO0BbIX UHAEKCOB, AEHEXHON MacChbl, @ TaBHOE — HOBbIX 3aKA30B W 3aKyMoK
CblpbA B NPOMBbILINEHHOCTU. BCe 3TM NoKasaTenu yxyawuamcob no cpasHeHuto ¢ 2014 r.
EAWMHCTBEHHbIM NO3UTMBHbLIN daKTop — ocnabneHne peanbHoro 3ddEKTUBHOINO Kypca
pybna, oAHaKO roBopuTb O MacWTabHbIX NpoLeccax MMNOPTO3aMeLLEeHUA, O4EBUAHO,
He npuxoauTca. AnHammka COU no3BosseT NpeanonoxuTb, 4To 06bembl NPOU3BOACTBA
BCEA POCCUMCKOM 3KOHOMMKW MNO-nperHemy OyayT OTcTaBaTb OT NPOLUAOTOAHUX
ypoBHeN. MOMEHT OKOHYaHUA peLeccun B peasibHOM CeKTope He NpocmaTpuBaeTcs.
CnabocTb BHYTPEHHEro crnpoca eue Aoaro byaeTr mewaTtb nepexoay POCCUNCKOMN
3KOHOMMKM Ha TPAEKTOPMIO POCTa.

Cepzeii CmupHog

1 . w

B kauectBe KomnoHeHT COU ucnonbaytotca nHaekcol New Orders n Quantity of Purchases ana obpabatbisatoLei
npomsiwneHHocTn (MarkitEconomics). LieHbl HA MOCKOBCKYIO HEeABUMXMMOCTb: AaHHble AHA/NUTUYECKOro LEeHTpa
«MNHauKaTopbl pbiHKA HeaBUKMMOCTN IRN.RU».

Puc. 1.1. iIvtHamunKa cBOAHbIX LUKAUYECKUX UHAEKCOB
(npupocr 3arog), B %
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UcmoyHuk: NHcTuTyT «LeHTp passutmua» HUY BLUS.

UHCTUTYT «LLEHTP PA3BUTMA» HNY «BbICLLAA LLUKOJIA SKOHOMUKM»



