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KommeHnmapuu

Limknnueckne nHaAnKaTopbl

1. Onepexcawwuii UHOEKC: cumyayus Moxcem
ewé yxyouwumocs

B mae 2015 2oda CeodHnulii onepexcaiowjuii undekc (COH)! cHusuicsa do muHyc 5,0%.
Peyeccusi npodo.icaemcs: u s186HbIX NPU3HAKO8 8bIX0JA U3 Hee 8 Gaudxcallwue dea-
mpu mecaya He 8UGHO.

FNaBHbIMM HeraTMBHbIMM dakTopamm gna COU B mae cTana ANHAMMKA HeDTAHbIX LEH,
$OHA0BbIX MHAEKCOB, IEHEXHOW MACChl, @ IMaBHOE — HOBbIX 3aKa30B M 3aKYMOK CbipbA B
NPOMBbILWNEHHOCTU. Bce 3TM nokasatenu yxygwumaucb no cpasHeHuto ¢ 2014 r., a
utorosoe 3HavyeHne COM 0Ka3zanoCcb MMHMMA/IbHBIM 3@ NOCAeAHME WeCTb /1eT (KaK pa3 c
man 2009r.) N xoTA NO OTHOLIEHMIO K MpedblayluemMmy Mecslly HeKOTOpble U3 3TUX
WHAMKATOPOB HECKO/IbKO YAYULIMANCH (Hanpumep, ypoBeHb HEPTAHBIX LEeH), AMHaMMKa
COW nos3sonsetT npeanonoXKuTb, 4TO 06beMbl NPOM3BOACTBA BCEW POCCUMIACKOM
3KOHOMMKM NO-NpeXKHemy OyayT OTCTaBaTb OT MNPOLNOrogHUX YypoBHeW. MomeHT
OKOHYaHUA peueccun B peasibHOM CeKTope MOoKa He npocmartpusaerca. CnabocTb
BHYTPEHHEro cnpoca ele AoAro byaeT mewaTtb nepexony POCCUNCKON IKOHOMMKM HA
TPAEKTOpPUIO pOCTa.

Cepzeii CMupHos

1 . o

B KauectBe KomnoHeHT COU ncnonbaytotcs nHaekcsl New Orders n Quantity of Purchases ans obpabatbisatoweit
npomblwaeHHocTn (6aHK HSBC). LieHbl Ha MOCKOBCKYIO HeABMMMMOCTb: AaHHble AHANUTUYECKOro UeHTpa
«MHAMKaTopbl pbiHKA Heasuknumoctu IRN.RU».

Puc. 1.1. ivHamunKa CBOAHbIX LUKANYECKUX UHO,EKCOB
(npupoct3aropg), B %
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UecmoyHuk: MHcTuTyT «LleHTp passutua» HUY BLL3S.

MHCTUTYT «LLEHTP PA3BUTUA» HUY «BbICLLASA LLIKOMIA S3KOHOMUKU»



